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Themes: 
In recent years, competition has driven multinational firms to increasingly ‘outsource’ or ‘offshore’ 
services to foreign locations to cut costs and improve performance both in domestic and international 
markets (Contractor, Kumar, Kundu, & Pedersen, 2010). Despite the benefits of service 
outsourcing/offshoring, i.e., cost reduction, performance improvement, financial returns, etc. 
(Kakabadse and Kakabadse, 2000), it is still unclear how moving service outsourcing/offshoring could 
affect firm’s competitive advantages (branding) in dynamic and intensely competitive environments. On 
the one hand, studies demonstrate short-term impacts on cost saving, service efficiency, and/or 
productivity improvement (Amiti and Wei, 2009); conversely, research questions the long-term impact 
on focal firms’ intangible assets, such as brands and employees (Grappi, Romani and Bagozzi, 2013). 
As service outsourcing/offshoring involves customer interaction with the offshore service providers, 
increasingly customer’s direct and/or indirect experiences with the offshore service providers affect their 
service and brand experiences. The strategic decision to outsource/offshore services should be 
carefully examined to consider its impacts both on operational performance and market performance. 
The synergy between marketing strategies/tactics and the decision of service outsourcing/offshoring 
should be fully explored. To understand the states of service outsourcing/offshoring, we invite 
conceptual and empirical contributions on the following topics:  

1. The impact of service outsourcing/offshoring on short-term operational performance versus long-
term market performance.  

2. The impact of service outsourcing/offshoring on firm values, value creations, brand values/equity 
of the focal firms.  

3. The impact of service outsourcing/offshoring on consumers and their responses, customer life-time 
values, customer loyalty.  

4. The impact of service outsourcing/offshoring on employees and the role of internal marketing.  
5. The short-term and long-term impact of service outsourcing/offshoring.  
6. The impact from different types of services being outsourced/offshored.  
7. Factors that affect the firms’ operational performance (versus market performance) in service 

outsourcing/offshoring.  
8. The choice of the offshore location and its impact.  
9. The choice of offshore firms/partnerships and its impact.  
10. The impact of other marketing tactics/strategies/orientations on offshored/outsourced services.  
11. The impact of marketing strategy (e.g. communications, pricing, etc.) on offshored/outsourced 

services performance.  
12. Service outsourcing/offshoring of focal firms in developing and/or emerging economies.  
13. Market dynamics and environment and its impact on service outsourcing/offshoring.  



14. The role of competitors in service outsourcing/offshoring decision-making and forms of 
outsourcing/offshoring.  

15. The differential impact between service outsourcing/offshoring and artificial intelligence (AI)-based 
services.  

16. The use of technology on service outsourcing/offshoring. 
 

How to submit your manuscript: 
 Full-length journal papers for the Special Issue are to be submitted through the AMJ submission 

system and will undergo a similar review process as regularly submitted papers. Submission for the 
Special Issue begin 15 July 2018, with the final deadline for submission being 28 February 2019. 
Questions pertaining to the Special Issue should be sent to the Guest Editors. Papers must be 
formatted in accordance with the Australasian Marketing Journal style sheet. 

 All papers will be double-blind refereed. Post-refereeing, the Guest Editors will propose a list of 
publishable papers for consideration by the Editors-in-Chief of the Australasian Marketing Journal 
– their agreement will be required prior to notifying Authors of final acceptance. 
The anticipated publication date is Issue 3, 2019.  
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