AMJ Quarterly Newsletter, June 2017
Dear Colleagues,
Issue 2 this year is a special issue, on marketing for sustainability. The Guest Editors are Gillian SullivanMort, Michael Polonsky, William Kilbourne, Clare D’Souza and Patrick Hartmann. A long list of editors,
but academic life is increasingly stressful so sharing loads in this way seems a sensible idea, one that
certainly paid off here. Thanks, Team, a big effort and a good result. The papers are listed below, in the
Table of Contents.
Call for Special Issues
While on the topic of special issues, we have two special issues in train. Issue 4 this year is a very special
issue on Empirically Based Marketing Knowledge, edited by the team at the Ehrenberg-Bass Institute at the
University of South Australia, led by Rachel Kennedy and Cathy Nguyen. The Call for this Issue is
enclosed, the deadline is 30th July 2017, so it is time to seriously consider submitting your manuscript.
We will also run a special issue in 2018 on Marketing Education, Guest edited by Linda Brennan (RMIT),
Tania von der Heidt (Southern Cross University) and Vinh Lu (ANU). Morris Holbrook has accepted an
invitation to write a paper for us for this issue, which is a rare privilege for us. The CFP is also attached.
We seek another special issue for 2018, and wonder if anyone would like to lead a sports marketing issue, an
issue about big data and artificial intelligence, the impact of technology on marketing, digital or sensory
marketing, tourism, food or entrepreneurial marketing? Please do send your proposals in to the editorial
group for us to consider as soon as you can, so we have enough lead time to generate a good pool of papers.
The reasons we are keen on special issues are three-fold. First, it is a way to involve top-level local
academics who are normally reluctant to work with a B-level journal such as ours and, second, special issues
are very healthy for citations; much better on the whole than standard issues as the papers on a particular
topic are juxtaposed and this leads to cross-referencing. Finally, we do not receive enough manuscripts to
produce four high-quality issues each year, but can reasonably manage two – we are determined to keep the
standard high and will reduce the number of papers per issue rather than publish poor papers.
Friend of AMJ profile
We have chosen to profile Michael Polonsky in this issue. Michael is the AMJ
representative on the ANZMAC Executive Committee, and a fount of advice
and support in that capacity. He is our product champion, the member
spearheading the attempt the Executive Committee will make this year to get
the ABDC to declare AMJ an A-level journal for ERA and PBRF purposes,
and to give us a leg up the general rankings. In the photo he is presenting an
AMJ Award for us. Most notable from our perspective, though, Michael
demonstrates a remarkable turnaround time on reviews; every one of the
manuscripts sent to him for review is sent back with thoughtful comments and
usually within 24 but always with 48 hours of receipt – terrific, thanks
Michael!

Michael Polonsky is one of the Guest Editors of the current special issue on Sustainability
in Marketing and has two papers in the special issue. Environmental issues in Marketing is
a topic he has been publishing in for over 25 years. Michael is well known to the ANZMAC
community having taught in Australian and New Zealand since 1988; at Massey University,
Charles Sturt University (even when it was Mitchell College of Advanced Education),
University of Newcastle, Victoria University and is currently an Alfred Deakin Professor
with the Deakin Business School, at Deakin University. He also worked as a sessional at the
Australian Catholic University when it first started, and his is one of the first PhD degrees
in business granted from ACU. He has been an active member of ANZMAC and has only
missed two conferences since its inception, as well as having attended most of the Australian
Marketing Educators’ conferences prior to ANZMAC’s initiation. He is a member of the
AMJ editorial review board and has contributed to the AMJ and its precursor incarnations
on ten instances, including being an author in the initial issue in 1993, as well as also winning
the Reviewer of the Year award in 2008.
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